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Objectives of the Programme

1. To familiarise the students with the scope and importance of
digital marketing in India and across the globe,

2. To enlighten the students about the methods and practices of
digital marketing

3. To educate the students to explore career options in Digital
Marketing Industry

For more information contact: Ms Parvathy G. S.
. 9567381013 [ parvathysreekandan@gmail.com



